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St. Valentin, 20 January 2015
Supporting agricultural growth in Africa and the Middle East with Case IH’s Red Power
Growing demand for food requires a boost in agricultural production / The equipment solutions of Case IH are well positioned to meet the need of farms of all sizes / Plans to expand the product offering and the network
The world is demanding more from farms. According to FAO’s latest projections, by 2050 the world needs to produce 60% more food to feed a population that is expected to rise above 9 billion.
“This evolution represents tremendous challenges and opportunities for the Middle East and Africa, which is the world’s most developing market for the agricultural business,” says Marco Raimondo, Case IH’s new Business Director for Africa and the Middle East. This recent appointment is part of the undergoing evolution of the brand that follows the creation of parent company CNH Industrial N.V in September 2013. Stepping up from his previous positions of Marketing Director for Africa and the Middle East and then Sales Responsible for East and Central Africa, Raimondo brings to the new role front-line experience and deep understanding of the region.

“The pursuit of higher productivity and the slow but steady transition from subsistence farming to diversified agriculture are driving the growth of the agricultural equipment sector in our region, as confirmed by the positive results we achieved in 2014," adds Raimondo.

Since its foundation in 1842 in Racine (USA), Case IH has been at the forefront of the mechanization process and a key contributor to the transformation of agriculture, gaining a worldwide leadership in the agricultural equipment industry. 

“Case IH has very strong positions in South Africa and in other countries such as Algeria, Kenya, Mozambique and Zimbabwe,“ he points out. “We are also achieving important results in the Middle East where we have already leading positions in the United Arab Emirates and where we are committed to further expand our presence in the near future.”

Equipment solutions for farms of all sizes

Speaking about the company’s future plans within the region, Raimondo observes: “We intend to further strengthen our company’s position as a full liner of agricultural equipment with new product launches in 2015.” 

Case IH is constantly investing in farming technologies and is able to provide a complete line of agricultural equipment to meet the demands of the highly diversified customer base in Africa and the Middle East. 

“On the tractors side, units below 100 horsepower still represent the most important segment in terms of volumes but there are growing trends for big tractors too,” says Raimondo.

Case IH commercializes a wide offering of tractors from 55 to 608 hp, starting from the entry level JXT, JX Straddle and Farmall JX Series. These all-purpose tractors perfectly match the renowned Case IH quality with the robustness and the ease of maintenance needed by small farmers. The company has also a long-established reputation for powerful, high-performance tractors, which include the flagship Steiger and the Magnum Series, recently awarded “Tractor of the Year 2015”.

Case IH Axial-Flow® combines have earned a leading position in the rotary combine harvester market. “In countries demanding for highly productive combines, as in South Africa, more than 30% of combines sold in 2014 were represented by Case IH. We play an important role wherever large-scale and corporate farms are present, as in Senegal, Sudan, Ethiopia and Sierra Leone,” explains Raimondo.
The company complements its offering with a complete line of balers, tillage and seeding equipment, hay and forage machinery, sprayers, precision farming technologies as well as specialized machines such as cotton pickers and the industry-leading Austoft® 8000 Series sugarcane harvesters.

“Case IH sugarcane harvesters are very popular in the sugar and ethanol industries in Zimbabwe, Sierra Leone, Nigeria, Sudan and Mauritius, as are its cotton pickers in the Sudanese market,” he says. ”In these segments, we can offer product solutions as no other company.”

Scaling up agribusiness in Africa and the Middle East

Africa’s economic performance over the last decade has been remarkable and agriculture has accounted for significant proportion of the continent’s GDP. The outlook is even more encouraging, considering that the continent posses the world’s largest reservoir of unused arable land, about 60%.
“Although we are used to speak about Africa as a whole, this is not correct,” adds Raimondo. “African countries may vary a lot from each other. There are countries where large farmers and corporate operations are relying on the most powerful equipment and advanced technologies. On the other hand, there are areas at their early-stage of mechanization.“

The Middle East offers a different but still complex scenario. Despite the fact that this is the most water-scarce and dry region in the world, agriculture plays an important role. “In countries like Iraq, the growth expectations for the agricultural sector show big potential,” says Raimondo. “At the same time, the scarcity of water and arable land in other areas of the Arabian Peninsula is pushing countries to increasingly invest in agriculture overseas in order to secure enough food for their growing populations.”

As a geographically diversified manufacturer of agricultural equipment with a broad network of dealers, Case IH is able to provide customers in each market with equipment, technical support and services that meet their specific requirements.

Strengthening the network

Aware that its success goes hand in hand with the selection of the right local partner for each country, Case IH is intensifying its distribution activities, as reflected by the recent appointment of its new dealer in Mozambique and by the partnership with the Japanese company Toyota Tsusho East Africa Limited, that distributes Case IH agricultural machinery in Kenya, Uganda and Tanzania.
“This first year of partnership with TTEA Ltd has been very positive, especially in Kenya,” adds Raimondo. “We look forward to supportingTanzania’s great potential and its growing demand with the Case IH product portfolio. We have also plans to further strengthen our network geographically to be even closer to our customers throughout the region.”
Today, Case IH operates in Africa and Middle East with a network of 21 distributors and 57 outlets, which covers 25 countries and provides qualified sales support and training as well as effective parts and technical support. In addition, the company is present in the region with two manufacturing plants and an R&D center in Turkey, as well as representative offices and a Training Center in South Africa.
[ENDS]

Further information on the Case IH portfolio of tractors and harvest technology is available online at www.caseih.com
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NOTES TO THE EDITOR:


Case IH is the professionals' choice, drawing on more than 170 years of heritage and experience in the agricultural industry. A powerful range of tractors, combines and balers supported by a global network of highly professional dealers dedicated to providing our customers with the superior support and performance solutions required to be productive and effective in the 21st century. 

More information on Case IH products and services can be found online at www.caseih.com. 

Case IH is a brand of CNH Industrial N.V., a World leader in Capital Goods listed on the New York Stock Exchange (NYSE: CNHI) and on the Mercato Telematico Azionario of the Borsa Italiana 
(MI: CNHI). More information about CNH Industrial can be found online at www.cnhindustrial.com.
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